


GOVERNMENT GAZETTE, WA 8 January 2010

television, radio, the internet or any other form of
communication.

(2) A person must not publish, or cause to be published, an
advertisement in this State that conveys, or is likely to
be understood as conveying, the existence in this State
or elsewhere of a gambling operator if the
advertisement —

(a) procures, incites or encourages a person to
commit an offence; or

(b) shows a child gambling or at a place where
gambling is, or is depicted as, occurring; or

(c) s false, misleading or deceptive: or

(d) suggests that every bet placed with, or placed or
accepted through, the operator will be
successful; or

(e) offers a benefit, consideration or reward in
return for the person —

(i) participating in gambling; or
(ii) continuing to gamble: or
(iii) opening a betting account with the
operator;
or
(f) contains an express or implied inducement for a
person to contact the gambling operator; or
(g) offers a person free or discounted liquor, as
defined in the Liquor Control Act 1988
section 3(1), if the person participates in
gambling; or
(h) is not in accordance with the following codes of
practice —
(i) the Australian Press Council’s
Statement of Principles (in the case of a
press media advertisement);

(ii)) the Commercial Radio Code of Practice
(in the case of a commercial radio
advertisement);

(iii)  the Community Radio Broadcasting
Code of Practice (in the case of a
community radio advertisement);

(iv) the Commercial Television Industry
Code of Practice (in the case of a
commercial television advertisement);

(v) the Community Television Code of
Practice (in the case of a community
television advertisement).

Penalty: a fine of $1 000.






