1960.] Marketing of Eggs. [No. 14,

MARKETING OF EGGS.

9° Elizabeth II., No. XIV.

No. 14 of 1960.

AN ACT to amend the Marketing of Eggs
Act, 1945-1958.

[Assented to 6th October, 1960.]

I it enacted by the Queen’s Most Excellent

Majesty, by and with the advice and consent

of the Legislative Council and the Legislative

Assembly of Western Australia, in this present

Parliament assembled, and by the authority of the
same, as follows:—

1. (1) This Act may be cited as the Marketing
of Eggs Act Amendment Act, 1960.

(2) In this Act the Marketing of Eggs Act, 1945-
1958, is referred to as the principal Act.

(3) The principal Act as amended by this Act
may be cited as the Marketing of Eggs Act, 1945-
1960.
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8.51 sed, 2. Section thirty-one of the principal Act is
amended by adding after subsection (2) the follow-
ing subsection:—

(3) The Board may make premium payments
to producers for eggs sold to the Board having
characteristics or qualities which, in the opinion
of the Board, will assist in or improve the
marketing of eggs both on markets within and
outside the State.



