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Short title.

AN ACT to amend the Marketing of Eggs Aet, 1945.

[Assented to 26th October, 1949.]

BE it enacted by the King's Most Excellent Majesty,
by and with the advice and consent of the Legis-

lative Council and Legislative Assembly of Western
Australia, in this present Parliament assembled, and by
the authority of the same, as follows:—

1. This Act may be cited as the Marketing of Eggs
Act Amendment Act (No. 2), 1949, and shall be read as
one with the Marketing of Eggs Act, 1945 (Act No. 58
of 1945, as amended by Act No. .. of 1949), hereinafter
referred to as the principal Act.

2. The principal Act, as amended by this Act, may
be cited as the Marketing of Eggs Act, 1945-1949.

3. Section seven of the principal Act is amended by
(a) adding before the word "Of" in subsection (3),

line one, the words "Subject to the provisions
of the next succeeding subsection";

(b) adding the following subsection:
(4) Where any of the respective offices

of member of the Board, which office is
referred to in paragraphs (a) or (c) of the
last preceding subsection, is or becomes
vacant after the coming into operation of
the Marketing of Eggs Act Amendment
Act, 1949, it shall be filled by appointment
made by the Governor of a person who is
a commercial producer and who is elected
for the appointment by the commercial
producers.
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