
WESTERN AUSTRALIA

MARKETING OF EGGS
AMENDMENT ACT 1995

No. 40 of 1995

AN ACT to amend the Marketing of Eggs Act 1945.

[Assented to 24 October 19951

The Parliament of Western Australia enacts as follows:

Short title

1. This Act may be cited as the Marketing of Eggs Amendment
Act 1995.
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Commencement

2. The provisions of this Act shall come into operation on such
day as is fixed by proclamation.

Principal Act

3. In this Act the Marketing of Eggs Act 1945* is referred to as
the principal Act.

[* Reprinted as at 13 August 1975.
For subsequent amendments see 1994 Index to
Legislation of Western Australia, Table 1, p. 130.]

Section 5 amended

4. Section 5 (1) of the principal Act is amended in the definition
of "producer" by deleting "twenty" and substituting the
following —

fifty

Section 7 amended

5. Section 7 of the principal Act is amended —

(a) in subsections (2) and (3) respectively, by deleting
"six" and substituting the following —

five	 "; and

(b) in subsection (3) (c), by deleting "three" and
substituting the following —

two	 11
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Section 17 amended

6. Section 17 (1) of the principal Act is amended by deleting
"such inspectors as the Minister may approve and" and
substituting the following —

44
	

inspectors,

Section 24 amended

7. Section 24 (1) of the principal Act is amended by deleting "or
ducks".

Section 32F amended

8. Section 32F of the principal Act is amended —

(a) in subsection (1), by deleting ", with the approval of
the Minister,"; and

(b) in subsection (2), by deleting paragraph (a).

Section 32FA amended

9. Section 32FA of the principal Act is amended by deleting
", with the approval of the Minister,".

Section 40 amended

10. Section 40 (1) of the principal Act is amended by deleting
"section 20 of the Marketing of Eggs Amendment Act 1987" and
substituting the following

'C

section 10 of the Marketing of Eggs Amendment
Act 1995
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